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RUN FOR SIGHT: TEAM CAPTAIN GUIDE 

5K. RUN | 2 MILE WALK 

GET  ON  BOARD 
SHARE THE VISION 
A DAY OF PROMISE & HOPE FOR CHILDREN WITH VISUAL IMPAIRMENTS 
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Thank you for leading the pack as a Run for Sight 
Team Captain and connecting with others to make a 
difference in the lives of children who are blind or 
visually impaired. Run for Sight is DGC's largest an-
nual fundraiser, providing critical financial support 
for the 8000+ hours of service provided to over 260 
families throughout the year.  

Last year a record breaking 61 Family/Corporate 
teams participated side-by-side in Run for Sight. To-
gether we raised over $85,000 for the Center and 
brought together nearly 1,000 participants.  

As a Run for Sight Team Captain, you are the engine 
that drives this event. Taking the first steps to     
register as Team Captain moves us all closer to un-
precedented success. This Team Captain guide will 
help you keep your team organized and motivated, 
as well as provide some great tips for having fun 
while fundraising and using social media. 

2016 5K & 2-MILE WALK 

When: Sunday, May 1, 2016 

Where: St. Louis Union Station/ Hard Rock Cafe 

 1820 Market Street 

For more information and team resources, please go 
to: www.dgcrunforsight.org 

 

ABOUT DELTA GAMMA CENTER 

The Delta Gamma Center for Children with Visual 
Impairments (DGC) is a 501C(3) non-profit agency in 
St. Louis, MO, whose mission is to help children who 
are blind or visually impaired reach their full poten-
tial through family-centered, specialized services, 
and community support. DGC provides comprehen-
sive programs for children, birth though high school 
graduation, including highly-specialized instruction, 
therapies, family education, and youth recreation 
and developmental support.  

ABOUT RUN FOR SIGHT 

In its 24th year, the Run for Sight has a long history 
as one of St. Louis’ most loved runs. The flat course 
is a perfect warm-up for race season. Run for Sight 
includes a 5k run, a 2-mile walk, and a kids-only 
“Kids Dash”, all in support of the Delta Gamma Cen-
ter for Children with Visual Impairments. Taking 
place at historic Union Station, this unique and in-
spiring event brings together people of all abilities to 
participate, side-by-side, in a Run for Sight! 

WHERE DOES THE MONEY GO? 

Last year DGC provided 7,650 hours of di-
rect  service for  265 children and their families.  In 
addition, we provided 3,600 hours of service in the 
community (vision screening, ability awareness, 
etc.) Every hour of service requires subsidy.  

Run for Sight is our largest annual fundraiser. All 
funds  raised by the event directly support programs 
and services provided to families throughout our 
community.  

79%    

Fundraising/ 
Administration 

Programs/
Services 

21%    

DGC is Leading the Pack! 

As soon as an infant is diagnosed in the St. Louis 
metro area, services can begin. DGC teaches        
parents how to help their children use their limited  
vision to their maximum potential and to develop 
compensatory skills by using their other senses. A 
truly unique organization, Delta Gamma Center   
provides innovative and life-changing experience 
such as education and therapy for infants, toddlers 
and their families; support and training for parents; 
and one-of-a-kind youth activities such as tandem-
cycling, hiking, and community experiences.  

Welcome to Run for Sight 
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RECRUITING 

Team members can be anybody– friends, family, 
coworkers or neighbors— and they can all easily 
register as walkers or runners online at 
www.dgcrunforsight.org. Whether you’re a corpo-
rate team or a team of family and friends, just be 
sure to ask everyone you know to join! 

A COMMUNITY OF  SPIRIT & HOPE  

Being a Team Captain is an opportunity to share a 
great experience with friends and family members 
or coworkers— a community coming together  to 
walk side-by-side for DGC Kids and their families! 
Run for Sight is so much more than a run, or a fund-
raising event—it is a joyous celebration bringing us 
all together in support of children with visual im-
pairments. 

 

CREATE YOUR DGC FAMILY TEAM 

To get started you must first create your DGC Family 
Team. The team captain should create the Family 
Team– the captain will be the point person for all 
Family Team correspondence. After your team has 
been created, you can share the link to your Family 
Team page with friends, family, co-workers, and  
others who wish to participate on your Family Team. 

Please note– ALL team members must sign-up!  

How to create a DGC Family Team: 

 Go to www.dgcrunforsight.org and click on the 
Register button. Select DGC Family Team and 
proceed to sign-up.   

 In the first dialogue box, name your Family 
Team. 

 In the next dialogue box, type the full name of 
the DGC student or alumni for whom the team 
has been created. 

 Proceed to the leader’s contact information sec-
tion, and fill in all relevant information– the team 
leader should be the point person for the team, 
and can opt in to be notified each time someone 
joins the team. 

 Proceed to the account information section, 
where you’ll create a username and password to 
access your Family Team page, then proceed to 
the next page 

 At this point, you’ve created your team! You can 
edit your homepage by adding text, an image, 
and a fundraising goal. You can also email your 
homepage to friends and family to generate sup-
port.  

RECRUIT MEMBERS ONLINE 

No need to collect paper or spend hours on the 
phone. Your team members can quickly and easily 
register themselves online. Have people join your 
team from your team homepage by sending them a 
link to your homepage.  

MAKE YOUR TEAM HOMEPAGE PERSONAL 

By setting up a team page, you are setting up your 
team for success. Here are a few hints to help make 
your page one to remember: 

 Make it personal – Feature a picture of you or 
your team. Write a story of your team and how 
you are moving together in support of the ser-
vices provided by Delta Gamma Center  or sup-
porting a child with a visual impairment. 

Getting Started 
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Fundraising comes more naturally when you make it 
personal. If your team is walking for someone living 
with a visual impairment, ask that individual or their 
parents if they would be willing to tell their story. Be 
sure to follow with a statement about the impact 
Delta Gamma Center has made in the life of the child 
or family served by the Center. (See page 7 for exam-
ples of personal impact statements) 

Don’t forget to ask everyone who donates to your 
team if their employer offers matching gifts! (See 
page 8 for a list of companies that match gifts) 

KEYS TO FUNDRAISING SUCCESS 

The most successful teams use a combined           
approach of individual and team fundraising. Top 
teams utilize varied techniques to raise their funds. 
Below are some tips and ideas. 

 Understand your target audience and try to 
identify something that might be of value or  
interest to them. 

 Keep the Delta Gamma Center in the loop so 
that we can help promote your team fundraiser. 

 Undertake the fundraiser with great enthusiasm
- it’s contagious. 

 Pursue fundraising activates on a year-round, 
ongoing basis. 

The type of fundraiser you choose is only limited by 
your creativity and drive; here are some examples: 

 Bake for Sight’s Sake: Hold a Friday bake sale at 
work so employees will have treats for the 
weekend.  

 Car Wash: Get you team together for a local car 
wash. 

 March Madness:  Create a March Madness 
bracket challenge for colleagues and friends. 

 Yard Sales: A perfect fundraiser for post-spring 
cleaning! Work together as a team, or have one 
individually. 

 April Idea, How Many Eggs In the Jar?: Fill a jar 
with small candy eggs. Charge people to guess 
how many. Closest guess wins a prize. 

ONLINE FUNDRAISING, SOCIAL MEDIA 

Online fundraising is another way to ask those you 
know for their support of Run for Sight. Here are 
some tips for online fundraising success: 

 After you register online, be sure to customize 
your “team profile” and include a great photo. 

 Send an email to everyone in your address book. 
Be sure to include the direct link to your team’s 
page. 

 Take your campaign to social media: Facebook is 
a great place to start! 

Here are a few ideas to help direct your approach 
using social media: 

FIRST: Please make sure you “LIKE” the Delta     
Gamma Center’s and Run for Sight Facebook pages 
and follow us on Twitter  

 Create an Engaging Facebook Status: People feel 
more compelled by an interesting story.        
Consider posting a status that tells your friends 
what you are looking to accomplish and why. 
Humor works too! Write a funny post/email or 
upload some funny images that will make them 
feel better about their donation. Or you can al-
ways make a more direct ask. Put out a post ask-
ing friends to pass up Starbucks for the day and 
give $5 to Run for Sight instead.   

 Leverage Facebook Events to Gain Additional 
Support:  Events are a great way to spread the 
word.  On average, 12 percent of your Facebook 
friends will see your status updates, so creating 
a Facebook event will ensure that your friends 
will actually see the invite, and your donations 
will increase as a result. 

 A Facebook Message Can Help Gain Support: 
Your friends are much more likely to follow 
through with a donation if you send a simple 
and friendly reminder via private message. 

 Don’t forget to “like” Delta Gamma Center 
(@dgckids) and to tag @dgckids in all your 
posts.  

Raising Money 
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Frequently Asked Questions 

Q. When does registration close? 

A. The online registration will close on Wednesday, April 27 at 11:59PM. You may register at packet pick-up 
on Friday April 29th or Saturday April 30th and at St. Louis Union Station/ Hard Rock Cafe on Sunday May 1st 
7:00 AM until 8:30AM (race begins at 9:00 AM).  

Q: Where and when do we pick up t-shirts and race bibs, etc.? 
A: Packet pick-up will take place the Friday and Saturday before race day and onsite the morning of the race. 
More details about packet pick-up coming soon. 

Q: Can I still get a race t-shirt if I sign up after April 24th? 

A: Maybe…limited t-shirts and sizes will be available for late registrants, but no promises! 

Q: I’m a team captain and I want to pick-up all the shirts and bibs for my team mates. Can I do that? 
A: Yes – but, please let us know ahead of time if you are picking up for a group, so we can have everything 
pulled together for you. We will need a list of names and the time you plan to pick up. You can email this info 
to cjohns@dgckids.org. 

Q: What time should I arrive for the event? 
A: If you are already registered, you should arrive by 8:30 AM. If you need to register on race day, it would be 
best to arrive by 8:00 AM (or earlier) – race day registration opens at 7:00AM 

Q: Will someone be taking Team photos? 
A: Yes, team photos will be taken near the “lake” before and after the race. The photos will be posted on our 
facebook page the following week. 

Q: Can I bring my dog along? 
A: Only service dogs are allowed at the event. 

Q: Can my visually impaired / blind friends participate in the events? 
A: We encourage walkers and runners of all abilities to participate in the events of the day. That’s what the 
Delta Gamma Center is all about! 
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Helpful Resources  

Sample Fundraising Email To Encourage 

Team Fundraising  

 

Dear Fellow [TEAM NAME],  
 

As a team, we’ve raised [$AMOUNT] so far.  
Our goal is to raise [INSERT AMOUNT] before Run for Sight.  
 

Here’s what you can do to help the team reach our goal:  
--If you haven’t yet, make a personal donation. Click on the 
link below to donate:  (insert link) 
 

--Send fundraising emails or post your efforts on social 
media. It’s the quickest and best way to fundraise fast.  
 

--Ask for donations and invite more friends to join our 
team.  
 

--Follow up with the people who don’t respond to your 
fundraising emails.  
 

--Send a thank you message to those who have made do-
nations on your behalf.  
 

Remember, our fundraising efforts benefit the Delta Gam-
ma Center, which provides exceptional programs and ser-
vices for children living with visual impairment in our area. 
There are also some great team and individual rewards we 
can earn between now and the run.  
 

Thank you, in advance, for all your fundraising efforts on 
behalf of the Delta Gamma Center.  
 

Sincerely,  
[YOUR NAME] 

Creating a letter and sending it to friends 

and family is an awesome way to share 

your story and encourage donations!  
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To find out if your employer will match your gift, 

contact your organization’s Human Resource depart-

ment or refer to the partial list below.  

 

Participating Organizations:  
AAA Auto Club  

Aetna Foundation  

Air Products & Chemicals, Inc.  

Allied Signal Foundation Ameren Corporate Communications  

Amsted Industries  

American Express Foundation  

Anheuser-Busch Companies  

Aon Foundation  

AT&T  

Automobile Club of Missouri  

AXA Foundation  

Bank of America Foundation  

Boeing Foundation  

BP Amoco Matching Gift Program  

Brown Shoe Company  

Bunge North America  

Burlington Northern Santa Fe Foundation  

Caterpillar, Inc.  

Cerro Copper Products Company  

Champion International Corporation  

The Chase Manhattan Foundation  

Chicago Tribute Foundation  

CIGNA Foundation  

Citicorp Foundation  

Citicorp Mortgage  

Citigroup Foundation  

CNA Foundation  

Coca-Cola Company  

Computer Associates International, Inc.  

Cooper Industries Foundation  

Corning International Foundation  

Covidien CPI Corporation  

The Danforth Foundation  

Deutsche Bank Americas Foundation  

Deutsche Financial Services  

Emerson  

Energizer  

The Equitable Foundation  

Exxon Corporation  

Federated Department Stores, Inc.  

Fireman’s Fund Foundation  

First Data Corporation  

FMC Foundation  

FMC Technologies  

Gannett Foundation  

GDE Systems, Inc.  

Georgia-Pacific Corporation  

GlaxoSmithKline Foundation  

Hampton Terrace Company  

Harcourt General, Inc.  

The Hartford Stem Boiler Inspection & Insurance, Co.  

The Home Depot  

Hoechst Celanese Houghton Mifflin Company  

HP Charitable Giving Program  

IBM International Foundation  

Interco Charitable Trust  

J.P. Morgan Chase Foundation  

John Hancock Financial Services  

John Wiley & Sons  

Johnson & Johnson Family of Companies  

Kellogg’s Corporate Citizenship Fund  

Kemper Insurance Companies  

Lucent Technologies  

Lincoln Financial Group  

Maritz, Inc.  

MasterCard International, Inc.  

Macy’s  

McGraw-Hill Companies Foundation  

Merck & Co, Inc.  

Merrill Lynch & Co. Foundation, Inc.  

Microsoft  

Millipore Corporation  

Monsanto Fund  

Mutual of America  

Nestle Purina  

PetCare Company  

Network Associates  

Newmont Mining Corporation  

Norfolk Southern Foundation  

Northern Trust  

Novus International, Inc.  

Peabody Energy  

The PepsiCo Foundation  

Pfizer Pitney Bowes, Inc.  

PPG Industries Foundation  

The Prudential Foundation  

The Reliable Life Insurance Co.  

Regions Bank Reuters America, Inc.  

Safeco Corporation  

SAP  

Sara Lee Foundation  

Scottrade  

Tenet Healthcare Corporation  

Union Pacific Corporation  

United Parcel Service  

U. S. Bancorp Foundation  

Wells Fargo Advisors  

 

Matching Gift Programs 


